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JUSTI CE DEPARTMENT APPROVES OUTDOOR SYSTEMS INC. 'S
ACQUI SITION OF 3M S SUBSI DI ARY, NATI ONAL ADVERTI SI NG

Maj or Divestiture of National Advertising s Qutdoor
Assets Required to Cose $1 Billion Deal

WASHI NGTQN, D. C.-- The Justice Departnent approved Qutdoor
Systens Inc.'s acquisition of 3Ms subsidiary, National
Advertising Conpany, after Qutdoor Systens agreed to sell off
bill boards in 10 netropolitan areas.

Wthout the divestiture, the original transaction would have
al l oned Qutdoor Systens' market shares to soar above 50 percent
in many markets, limting advertisers to only one remaini ng najor
bill board provider as an alternative to the nerged conpany, the
Depart nment sai d.

"The divestiture will insure that advertisers have viable
choices for their billboard advertising needs,"” said Joel 1I.

Kl ei n, Assistant Attorney Ceneral in charge of the Departnent's
Antitrust Division.

Qut door Systens nust sell all of National Advertising's
out door advertising assets in eight key areas: Phoenix;
Sacranento, California; New Ol eans; Louisville, Kentucky;

Denver; Detroit; Kansas City, Mssouri; and G and Rapi ds,

M chi gan. The conpany nust also sell alnost all of National



.

Advertising's assets in Atlanta, and half of its assets in Houston.
The original transaction, valued at about $1 billion,

i nvol ved bill board and ot her out of hone advertising operations

in nore than 40 major netropolitan markets.

The divestiture package, worth nore than $100 nmillion, was
devel oped followi ng an antitrust investigation of nore than 20
maj or bill board advertising markets where there was conpetitive
overlap. Because of the divestiture, the Departnent's concerns
about the substantial reduction in conpetition and highly
concentrated markets were alleviated.

Al nost all of National Advertising's inventory in 10 cities
wll be sold to the Lamar Advertising Conpany. Lamar is a
nati onal billboard conpany with annual revenues of $119 nillion
that services small to md-size markets. The transaction wl|
expand Lamar's presence, naking it a sizeable conpetitor in nine
maj or metropolitan markets.

In addition, in Kansas City a nunber of National
Advertising's billboards will be sold to Col orado Qutdoor, a
smal | outdoor advertising conpany with operations in Denver.

Klein said that the Departnent continues to recognize the
uni que characteristics of billboard advertising when conpared to
ot her advertising nmedia and will act to preserve conpetition in
this market as industry consolidation proceeds.

Bil | boards--the |l arge freestandi ng of f-prem se adverti sing
signs--are used by marketers to pronote and rei nforce nessages to
t housands of autonpbile commuters as they pass the signs each

day. Advertisers also use billboards to target the often
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unreachabl e active lifestyle consuner while they are away from
home. Billboards are often the nost cost-effective visual way to
communi cate with this val uabl e target audi ence.

Qut door Systens, headquartered in New York City, is the
nation's | argest outdoor advertising conpany w th annual sal es of
approximately $200 mllion. Its out-of-hone adverti sing
operations include poster and bus shelter adverti sing.

Nat i onal Advertising Conpany, a subsidiary of the Phoeni x-
based 3M Corp. (M nnesota, M ning and Manufacturing), is the
nunber three provider of outdoor advertising in the U S., with
annual sales of $200 mllion.

HH#
97-340



